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7. For editors
Writing for the web
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For editors
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Content

Mark-up

Design� Relevant
� Non-jargon
� Concise
� Summarised

� Bulletproof
� Visually pleasing 
� Legible and usable
� Relevant

� Standards compliant
� Semantic
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Key web accessibility issues for 
editors

� Language – use of complex text, jargon, poor headings and layout
� Images – not labelled properly
� Hypertext links – not descriptive
� Heading – unclear or ALL CAPS
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Language

Stanford-Poynter Eyetrack Study
The Stanford Poynter project has been researching how people read 
news on the Web. The research shows that Web users:

� Look more at text than at graphics 
� Are first drawn to headlines, summaries and captions
� Frequently do not look at images until the second or third visit to the 
page
� Prefer simple direct headlines that directly reflect the text. 

This contrasts with a previous study carried out by Poynter into how 
people read newspapers which found that people tended to be 
drawn to the photos before looking at the text. 
Website: www.poynter.org/eyetrack2000
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Language

� Strive for clear and accurate headings and link descriptions. 
Review every heading, outline and menu to see if the crucial words 
mean exactly what is intended:
Are there simpler words that would convey the same meaning?

� State the topic of the sentence or paragraph at the beginning of the 
sentence or paragraph. 

� Limit each paragraph to one main idea
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Language

� Avoid technical jargon, and other unfamiliar vocabulary. 
� Avoid specialised meanings of familiar vocabulary, unless 

explanations are provided. 
� Avoid the passive voice and complex sentence structures 
� Make link phrases terse yet meaningful enough so they make sense

when read out of context, alone or as part of a series of links
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Language: Learning Disability

� Consider universal accessibility
• Many people with a learning disability cannot read
• 30% of people with a learning disability also have sight problems
• 40% of people with a learning disability have a significant degree 

of hearing loss
� Easy to Read pages using plain English and supporting images
� Text to speech output – so that users can listen to text
� Use of graphics and animation to aid comprehension
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Easy to Read

A good example of how to present text: www.oneforus.com/groups/advocacy.html

Easy to read symbol will 
indicate to the user there 
is an easy read version of 
the same information 
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Alt Text

� Alternative text (also known as an ‘alt tag’) is used to 
describe an image within the Web page code

� They are particularly important for screen readers – who 
heavily rely on them to navigate a page

� Keep alt text concise and relevant – for image links don’t use
“click here for…”. Also start the alt text with the keyword, 
e.g. “news” and not “the news”

� You also need to keep alt text consistent across your site
� You need guidelines on how to write alt text for all staff creating page 

content



For editors  10 May 2006 9

Alt Text

For minimum accessibility all images on a web page must have 
alternative text, including: 

� pictures, logos and graphical form buttons
� web links – specify the function of the link – e.g ‘download 

Adobe PDF’
� use CSS for spacer/decorative graphics – or provide an empty 

alt attribute: alt=“”
� graphs and charts – provide detailed description via ‘longdesc’
� images maps – each active area must have an alt text

Important: Do not put empty alt text on either images that convey 
useful information or image links because it causes serious problems
for screen reader users
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Link text

The main accessibility issues for hypertext are:

� Link text that does not make sense out of context
� Duplication of the same link text which point 

to different destinations 
� Non-standardisation of links across a site
� Using long and complex URLs as link text
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Link text

Screen Readers strip out links from a page into a l ist to aid
navigation

� When you have a link title such as ‘click here’ or ‘more’ taken out of 
context it does not make sense 
� This is compounded when you have multiple links with the same 
description



For editors  10 May 2006 13



For editors  10 May 2006 14

Link Text

Key recommendations

� Keep link text short
� Be descriptive
� Include size and format of downloadable documents
� Don’t repeat link descriptions
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Headings

� Clear headings will trigger a user’s interest and draw them to a 
relevant section of the page.  

� They will also help them quickly overview the information available 
on the page.

� It is therefore important that headings are legible and understandable 
for all.
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Headings

Humour or confusion?

� Some users, especially those with low level of understanding of
double meanings, will feel deceived if a heading seems to promise 
something it fails to deliver.  

� Caution must be adopted with respect to short, punchy “straplines”
that can be interpreted in several ways.  Better to be less witty than 
confuse readers.
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Headings

The problem with ALL CAPS

Most of us, but specifically many people with dyslexia, recognise words 
by their shape, not by deciphering the exact letter and syllable
combination.

A sentence or group of words written in ALL CAPS is cumbersome to 
read for most people – it can become totally impossible for web users 
who cannot read by any other means other than word 
shape recognition.

Therefore, it is better to emphasis headings via bold fonts, bigger font 
size or different colour, using CSS style sheets rather than writing 
them in all caps.


